Club for Growth
	Significant Findings

· Active in 2008, Trying to Run Ads without a Disclaimer
· Spent $7.4 million in 2006 Cycle to Defeat Opponents

· Hit with 2008 FEC Complaint for Running Coordinated Ads in MD Primary
· Ohio Ethics Commission Ruled Club Made False Statements
· Karl Rove Called Club for Growth’s Tactics “Stupid”
· Founder Called Anti-Fraud Legislation “A New Cancer”  



The Club for Growth is one of the largest and most well known groups advocating extreme and radical tax policies. In 2006, they spent $7.4 million to defeat their opponents. The group is known for bullying anyone if they don’t agree with their tax positions, and for even challenging incumbent Republicans by supporting more fiscally conservative primary candidates. 

Vital Statistics: Club for Growth

Group Website: www.clubforgrowth.org 


Group’s Location: 2001 L Street NW, Suite 600, Washington, D.C. 20036

Group Officers: Pat Toomey, President; David Keating, Executive Director; Stephen Moore, Founder; Richard Gilder; Thomas Rhodes; Jackson T. Stephens, Jr; Kenneth Blackwell, Board of Directors; Chuck Pike, Vice President 


Group Status and Budget: 501(c)(4); $7,434,663 spent in 2006 [Open Secrets, accessed 1/17/08] 


Group’s Mission Statement: “The Club for Growth is a national network of over 30,000 men and women, from all walks of life, who believe that prosperity and opportunity come through economic freedom. The Club for Growth exists to encourage, and make possible, the enactment of pro-growth economic policies by the federal government. The primary tactic of the Club for Growth PAC has been to provide financial support from Club members to viable pro-growth candidates to Congress, particularly in Republican primaries.” 

Group’s Policy Goals: Making the Bush tax cuts permanent, death tax repeal, cutting and limiting government spending, Social Security reform with personal retirement accounts, expanding free trade, legal reform to end abusive lawsuits, replacing the current tax code, school choice, and regulatory reform and deregulation. 

Already Active in 2008 Cycle, Hit with FEC Complaint, Rebuke from Ohio Ethics Commission
The Club has already involved itself with several congressional races during the 2008 cycle, and has asked the FEC to run television ads without a disclaimer, but their request was denied in an advisory opinion. In October 2007, the Ohio Ethics Commission rebuked the Club for making false statements about one of their targets and in January of 2008 the Club was hit with an FEC complaint for illegally coordinating with a campaign. However, the FEC is currently understaffed and will not rule on any complaints until more commissioners are named.

Club Asked FEC for Permission to Run Ads without a Disclaimer
In November 2007, the Club asked the FEC to issue an advisory opinion on whether or not it would be permissible for the Club to run 10 and 15 second television ads without a disclaimer. It wrote to the FEC that it planned to run these short ads during the 2008 election cycle. In January 2008, the FEC issued an advisory opinion denying the Club’s request, and required that should they follow through with their plan to run 10 and 15 second television advertisements they must include the standard disclaimer. [FEC Advisory Opinion, 1/18/08] 
Club Made False Statements according to Ohio Ethics Commission
In October 2007, the Ohio Ethics Commission ruled that the Club for Growth had made false statements about Ohio congressional candidate Bob Latta. While imposing no penalties on the Club the Commission unanimously found that Club for Growth twice violated state election law when it issued an Internet and e-mail press release stating Latta supported a penny sales-tax hike in 1998. 

The Club did not dispute the allegation of false statement in front of the commission but instead argued the commission had no jurisdiction over a press release issued by an out-of-state organization via the Internet. [Toledo Blade, 10/19/07]

Club Hit with FEC Complaint for Running Ads in Maryland House Primary
In January 2008, the Club for Growth was hit with an FEC complaint by the campaign of Maryland State Senator E.J. Pipkin, running in the GOP MD-01 primary. The complaint alleged that the Club and Andy Harris, one of Pipkin’s opponents had coordinated attack ads against Pipkin.
The television ads cost the Club for Growth $250,000, but under federal election law, coordinated advertising is treated as an in-kind campaign contribution and limited to only $5,000. 
For an FEC complaint to move forward, four election commissioners must determine that there is reason to believe an election law has been violated. However, there are currently only two sitting commissioners, so no complaints can move forward until new members are named. [Roll Call, 1/15/08]
Club Threatened Republicans Not Promising to Support President Bush
In May 2007, The Club warned GOP members that it would rate any lawmaker poorly if they failed to sign a letter of support from the Republican Study Committee, which promised to support a veto of any spending bill that exceeded President Bush’s requests. [Congressional Quarterly, 5/18/07]
Extremist Driven
The Club for Growth is driven by ideologies more than party line. They have no problem targeting sitting GOP members if they believe that their tax positions are outside the vision of their members.
Ideologues Rule Club for Growth

In 2004, Club founder Stephen Moore said that the Club’s donors “are very ideologically driven, more than party driven.” [New York Times, 4/11/04] 

Club for Growth Wanted Enforcer Role

In 2001, the former President of Club for Growth said “We want to be seen as the tax-cut enforcer in the [Republican] party.” [Seattle Post-Intelligencer, 6/20/01] 

Club for Growth Plucks the “Ideologically Pure Out of Obscurity” to Run 

In 2006, critics argued that the Club for Growth made a number of GOP House seats vulnerable by getting in involved in Primaries. The club “plucked the ideologically pure out of obscurity to run for Congress,” one Republican operative said. “The club recruited and pushed through the primary some very conservative candidates who would be strong candidates except they have shown a lack of ability to fundraise.” [Roll Call, 10/31/06]
Karl Rove Called Club for Growth’s Tactics “Stupid”  

In 2006, Karl Rove pronounced the Club’s tactics of running TV ads attacking moderate Republican senators who had been opposing a 2003 Bush tax cut, as ‘stupid.’ [New Republic, 9/04/06]
History of Threatening Republicans to Vote Their Way
In 2003, Club founder Stephen Moore threatened to defeat Republicans that voted in favor of tax hikes.

“We’re trying to let candidates know that if they ever voted for a tax increase, we’ll never support them and in fact we’ll work to defeat them. We’re trying to get the word out to even the lowest grass-roots level that if you’re a Republican you aren’t allowed to vote for taxes,” Moore said. [Ventura County Star, 11/10/03] 


President Pat Toomey: Friend of Big Business and Thought Police 
In 2005, the Club for Growth named former Representative Pat Toomey as their President after they funded his losing election against Pennsylvania Senator Arlen Specter. 
As a Congressman, Toomey tried to block NIH funding for research into reducing HIV infections because it wasn’t worth taxpayer support. 
As President of the Club, he has advocated the Republicans pick a fight with Democrats over spending.
Club Spent Millions on Toomey Before He Became President of Group
In 2003, the Club spent millions on Toomey’s behalf in his primary fight with moderate Republican Senator Arlen Specter. [Philadelphia Inquirer, 7/06/03] 

Advocated that Republicans Pick a Fight with Democrats on Spending Issues
In June 2007, Toomey said that Republicans need the President to pick a fight with Democrats on spending so they can rebuild after the devastating 2006 elections.
“Republicans need for the president to pick a fight with Democrats over spending so they can begin the process of rebuilding the brand that they have squandered - that they're the party of smart spending and small government,” said Toomey. [Washington Times, 6/14/07]
Toomey Tried to Block NIH Funding on HIV Research as a Congressman
In 2003, Toomey tried to block National Institutes of Health research funding on reducing HIV risks for Asian prostitutes in San Francisco and three other sexually related studies, saying they weren’t worthy of taxpayer support. 
The other studies looked at the sexual behavior of older men, factors in sexual risk-taking and a health survey of “two-spirited Native Americans” that relates to gay, lesbian, bisexual and transgendered individuals. However, the House narrowly rejected the amendment, 212-210. [Morning Call, 7/11/03] 
Toomey Ran an “Out-of-Control Bar” in Allentown
In 2003 the Associated Press reported on eleven incidents that occurred that were related to the nightclubs Rockin’ Robins and Boca Joe’s Beach Club, which Toomey and his brothers owned in the 1990s. 
The most serious incident involved a patron who was killed in a car crash after leaving Rockin’ Robins, prompting two lawsuits against Toomey’s company. Toomey settled one of the suits for $75,000; the other was withdrawn. In addition, there were reports of a liquor control violation overturned on appeal, bar fights, vandalism and a drug arrest in the parking lot. [Associated Press, 11/01/03]
Founder Stephen Moore – Ideological Extremist 

Club for Growth Founder Stephen Moore is an ideological extremist. He has called anti-fraud legislation “A New Cancer” has advocated abolishing welfare, has called seniors “selfish,” for wanting Social Security and welfare, and has opposed both equal pay for the genders and raising teacher pay.
Moore Called Anti-Fraud Legislation “A New Cancer”  

In 2005, Moore called the anti-fraud legislation, the Sarbanes-Oxley Act law, “a new cancer.”  The legislation was passed by a Republican-dominated Congress in the wake of the Enron and WorldCom corporate scandals.  
As the New Yorker pointed out, “The bill passed unanimously in the Senate, and, when President Bush signed it into law, he proclaimed the end of an ‘era of low standards and false profits.’”  [New Yorker, 12/12/05]

Moore Advocated Cutting All Assistance to the Needy 
In 2000 Moore advocated abolishing welfare.

“The most valuable step the Congress could take to help dismantle the welfare-poverty trap would be to abolish all programs that provide benefits for not working: food stamps, AFDC, and public housing, for example,” Moore said. [Washington Times, 4/07/00] 
Moore Said Nation’s Seniors Are Selfish 
In 2002, Moore said seniors in Washington are selfish for caring about Social Security and Medicare.
“I can say this because I’m not an elected official: the most selfish group in America today is senior citizens,” Moore said. “Their demands on Washington are: ‘Give us more and more and more.’ They have become the new welfare state, and given the size and political clout of this constituency, it’s very dangerous. One of the biggest myths in politics today is this idea that grandparents care about their grandkids. What they really care about is that that Social Security check and those Medicare payments are made on a timely basis.” [The American Spectator, 11/01/02] 

Moore Opposed the Patients’ Bill of Rights 
In 1998, Moore opposed the Patients’ Bill of Rights because it was merely a camouflage for more government regulation over the health care industry.

Moore opposed a Patients’ Bill of Rights saying, “Democrats are pushing a ‘patient bill of rights’ that is merely a camouflage for more government regulation and control over the health care industry. The GOP response should be a genuine ‘bill of rights’ that vastly expands consumer health care choices. The centerpiece must be tax-free medical savings accounts (MSAs) for all Americans who want them.” [Washington Times, 12/30/98] 
Moore Content With Gender Pay Gap. 
In 2000, Moore opposed closing the gender gap in pay. [Washington Times, 6/16/00] 
Moore Opposed Pay Raise for Teachers. 
In a July 20, 2000 Op-Ed, Stephen Moore spoke out against raising teachers’ pay. [Washington Times, 7/20/00] 

Club for Growth Tied to Many of Biggest Names in GOP 

The Club for Growth has a membership of at least 17,000, and through their membership they were able to raise $7.8 million for the 2004 election and between $6.8 million and $7.4 million. 
Claimed Membership of 17,000
In 2004, the Club claimed a membership of 17,000, “including the University of Chicago Nobel Prize-winning economist Milton Friedman and Bill Simon, the investment banker and 2002 California gubernatorial candidate.” [Bloomberg, 12/06/04] 

Raised $7.8 Million for the 2004 Election
In 2004, the Club reported raising $7.8 million for the 2004 cycle, up from $700,000 it raised for the 2000 cycle, when it was established. It listed Rep. Mike Sodrel and Sen. John Thune among its successes in the 2004 cycle. [Bloomberg, 12/06/04] 
Conservative’s Biggest Names Rule Club for Growth
The group’s donors include some of the conservative movement’s biggest names: Richard Mellon Scaife, Tom DeLay and the columnist Brent Bozell, as well as businessmen like the pharmaceutical executive Dan Searle, the cosmetics executive Ronald H. Lauder and the financiers Charles Schwab and Richard Gilder. 
The conservative economists Arthur Laffer and Lawrence Kudlow also advise the Club on policy. [New York Times, 4/11/04] 
DeLay’s PAC Contributed $50K to Club for Growth
In 2003, Tom DeLay’s PAC contributed $50,000 to the Club for Growth. [Gannett News Service, 1/25/03] 

Newest Board Member is Ken Blackwell

In January 2008, the Club announced that Former Ohio Secretary of State and failed GOP gubernatorial candidate Kenneth Blackwell would be joining their board of directors. [Club for Growth Press Release, 1/16/08]
Top Donor to CFG Also Invests Money for Bob Novak
In 1995, the National Journal reported that Richard Gilder, a top Club donor, managed columnist Robert Novak’s money. [National Journal, 1/28/95] 
Club is an Offspring of Gilder’s Former Group

In 1999, Gilder ran the Political Club for Growth, which helped fund GOP candidates in a similar, smaller-scale fashion as the Club from the mid 1980s to the founding of the Club for Growth. [The Hill, 12/01/99] 
Harlen Crow Contributed $300K to Club for Growth
In 2003, Harlan Crow, a Dallas real estate developer, gave $300,000 to the Club. [Cox News Service, 9/24/03] 
Crow Was Financier of Swift Boat Campaign

In 2004, Crow donated $25,000 to Swift Boat Veterans for Truth Campaign. [Dallas Morning News, 7/23/04] 

Crow Contributed to Controversial Initiative to Prohibit Government Collection of Race Data
In 2005 the Sacramento Bee reported that Crow was one of six major contributors to a 2003 failed ballot initiative to ban state and local government from collecting race-based data. 
Proposition 54, rejected by voters led to a lawsuit and settlement in which the state’s political watchdog agency accused the primary backer of violating election laws by funneling campaign funds through his nonprofit group. As part of the settlement, they admitted that they did not comply with election laws requiring disclosure of campaign donors and agreed to pay a $95,000 civil penalty. [Sacramento Bee, 5/19/05] 
Crow Was a Member of Bush Presidential Library Foundation
In 2004, the Atlanta Journal-Constitution reported that Crow was a trustee of the George Bush Presidential Library Foundation. [Atlanta Journal-Constitution, 8/12/04] 
Club for Growth Has Funds and Will Ruthlessly Attack
The Club for Growth has shown itself willing and able to ruthlessly target Democrats. They spent $7.4 million to this effort during the 2006 cycle, and involved itself extremely early in the cycle as well.
Spent $7.4 Million during the 2006 Cycle

During the 2006 cycle, the club spent $7,434,663. [Open Secrets, accessed 1/17/08]
Spent Earlier in the 2006 Cycle than Ever Before
In 2005, Toomey promised that the Club would “redouble its efforts this year, spending earlier in the campaign cycle and, for the first time, recruiting candidates.” [The Hill, 5/04/05] 
Spent $15 Million in 2004 Cycle, Direct $12 million in Bundled Contributions
During the 2004 cycle, the Club reported directing $12 million in bundled hard-money contributions from its 30,000 members to low-tax, small-government conservative Republican candidates engaged in closely contested congressional races. The club also spent $15 million on television ads. [Washington Times, 12/15/04] 

Slammed Tom Daschle in South Dakota
In 2004, the Club spent millions attacking Daschle on tax and civil litigation issues. [Washington Post, 10/18/04] 

Club Accused of Copyright Infringement for Ad Against Daschle
In 2003 the Club ran and ad against Senate Majority Leader Tom Daschle set to Our House, a song by Crosby Stills and Nash. Shortly after the ad ran, a lawyer with Sony Music wrote a letter to the Club 

One ad, called “Tom’s House” -- set to the tune of the old Crosby, Stills, Nash and Young song “Our House” -- features the $2 million home that Daschle and his wife, Linda, a lobbyist, own on Foxhall Road in one of Washington’s ritziest neighborhoods. An earlier ad shows Daschle as a bobble-head doll, nodding up and down alongside Ted Kennedy and Hillary Clinton bobble-heads. “If you want to defeat a movement,” then President of Club for Growth, Moore explained, “you try to defeat the head of the movement. It’s like shooting at the king.” [New York Times, 8/01/04] 

Group Demonizes Assistance Programs and “Unfair” Taxes Yet Steals Artists Music for Ad

The ad prompted a letter from artist Graham Nash’s lawyer, Ann Sweeny of Sony ATV Music Publishing, to Stephen Moore, then head of Club for Growth, saying that use of the song was a copyright infringement. [Associated Press, 8/09/03] 

Compared Daschle to a Terrorist

In 2002, Club Founder Stephen Moore wrote that, “Of course, the biggest beneficiaries of Mr. Daschle’s grid-locking maneuvers are the oil ministers of the Middle East. We might as well be writing checks directly to the agents of terrorism.” [Washington Times, 1/10/02] 
